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1 The Imperial College London logo

Our logo is the most valuable asset of our visual  
identity and an instantly recognisable symbol of  
the organisation on a global scale. It’s a word marque 
and reflects who we are in a strong, confident and  
clear manner. Please ensure that you have read all  
the guidelines provided below before using the logo.
To the right, you can see how our logo can be  
applied to a range of different backgrounds.

Remember:
•  Always use the original Imperial logo artwork, 

completely unaltered. 
•  Never create your own ‘Imperial College London’ logo. 
•  Do not create logos for parts of the College 

or for projects.

For any queries regarding logo use, please contact  
style.guide@imperial.ac.uk

Using the logo
The logo should be used in a clearly protected space. 
It should not be distorted, stretched, or squeezed, nor 
recreated in any other typeface. These elements are of a 
fixed size and position relative to one another and should 
not be altered in any way. Never attempt to recreate the 
logo and always use the master artwork supplied.

The font used in the logo should be used only  
in the logo. It is NOT the font Meta.

Except for business stationary and signage,  
the two-toned version of the logo is no longer used.  
The solid logo is the version to be used on  
all current publications.
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